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i What is SociaMedia (working defiriition for thetheginners) fi

U fo2i:OMetifs @S RA T Qa4 wSIF OK

U Main Platforms

U Best Way:tolimplement lthe  Ghesenr@ne

U Branding: (District/Clubyvse Rersanab (DG/EGlolrOfficer)
U Theory ws FReality

U Summary| (got torhave enefahthesebut it is short)

| §
U WKabsTHQ &ptibuka SnehokdaA YdzY hy S C2




What IsSecialvMedia?
Use afiwebbaseditechnologies aloewingtherereatiomand

exchangeo-of usegenerated content. Blendingof technology | '
and social. mm— |

[y o

&5 myspace.com

flickr]

SocialiNetworkingMicroblogging and Bmgiggsﬁé@s} |




SedialiMedia hmpact

U Linked in:100m+userswofltdwide m

ik Facehook800m+userswotldwide u

U Twitter: 200m+usersworldwice - 1

SocialiMediacean guicklyrangbsitively or
adverseélyaffect District/Club rreputation




Why ﬁmﬁn&N‘daﬁwﬂrlﬂgg

wKeepingiin wPhotos
touch with wLinks

Club/Distict — gy|nterests

members
_ . wEventsc
wDeveloping past, present

new and future
relationships

_

prejects
wFundraisers

@New
member
attraction
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S — A multitude
of tools to
pick from

2010
Zimbra

Google
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So WhatrReally\WorksBest? ||

U We r r ClubszandDistricts

U Why?
facebook
U Already iinwideuse

i Good chanee yourrmembers ralready have anaccountff -
U Interfaceswellwith atherrmediasplatiorms

U Easyrtodse(past);\even fonthe:neophytes{KISS)
U+ More versatile fforgeneral:users




—edoetnan.

Ll

— 1 1L

U (e [

U A new (suceessifu BaIEabk)tphgmigebili:s like=av newpuppy
1 -
U What?

U Choose yourdeadsetuppersan(CamiOfficen)and
minimum of three agdministrators

i ankid 1S il dade LIBASed b & GRUIIRA S R | i
U Use ClulBoD/District AGsttothelprtorthewordout

U Import contactsfrom Outlook, AIM buddy listand/or
Windows ILiivecontacts -among others
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EasyBBest Pracitees

U Official Rostings absolute mmimumconee: aweekimax
twice a day((exeeptionsofcourse)

U Photos, photos, and more photos

U Preferably photos of members in action

U If possible, scale photos to 200283pixels
U+ Encourage committee/event chairs to make relative post
U Link to Club/District videos on YouTube

U No benefit to getting stale fish to market on time
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