
Social Media in the  

R  tary World 
Using it wisely 



¢ƻƴƛƎƘǘΩǎ DŜƴŜǊŀƭ ¢ƻǇƛŎǎ 
üWhat is Social Media (working definition for the beginners) 

ü{ƻŎƛŀƭ aŜŘƛŀΩǎ wŜŀŎƘ 

üMain Platforms 

ü²ƘŀǘΩǎ ¢ƘŜ hǇǘƛƳǳƳ hƴŜ CƻǊ ¸ƻǳ 

üBest Way to Implement the Chosen One 

üBranding: District/Club vs. Personal (DG/Club Officer) 

üTheory vs. Reality  

üSummary (got to have one of those ς but it is short) 

 



What Is Social Media? 
Use of web-based technologies allowing the creation and 
exchange of user-generated content.  Blending of technology 
and social. 

Social Networking, Microblogging, and Blogging Sites 



Social Media Impact 
üLinked In: 100m+ users worldwide 

 

üFacebook: 800m+ users worldwide 
 

üTwitter: 200m+ users worldwide  

Social Media can quickly and positively or 
adversely affect District/Club reputation  



Why Social Networking 

Fellowship 

ωKeeping in 
touch with 
Club/District 
members 

ωDeveloping 
new 
relationships 

Sharing 

ωPhotos 

ωLinks 

ωInterests 

ωEvents ς 
past, present 
and future 

Community 

ωService 
projects 

ωFundraisers  

ωNew 
member 
attraction 



Choosing Social Media 

A multitude 
of tools to 
pick from 



But, How Much Is Too Much? 



So What Really Works Best? 

üWe recommend Facebook for Clubs and Districts 

üWhy? 

üAlready in wide use 

üGood chance your members already have an account 

ü Interfaces well with other media platforms 

üEasy to use (post), even for the neophytes (KISS) 

üMore versatile for general users 

 



Getting Started / Implementation  

üA new (successful) Facebook page is like a new puppy 

üWhat? 

üChoose your lead setup person (Com Officer) and 
minimum of three administrators 

üaŀƪŜ ƛǘ ŀ άFŀƴέ ǇŀƎŜ ŀǎ ƻǇǇƻǎŜŘ ǘƻ ŀ άDǊƻǳǇέ ǇŀƎŜ 

üUse Club BoD/District AGs to help to the word out  

ü Import contacts from Outlook, AIM buddy list and/or 
Windows Live contacts among others 



Easy Best Practices 

üOfficial Postings ς absolute minimum once a week/max 
twice a day (exceptions of course) 

üwƻǘŀǊȅ ǊŜƭŀǘŜŘ ƎǊŀǇƘƛŎ ŦƻǊ ǘƘŜ ǇŀƎŜ άƛŎƻƴ ǇƛŎǘǳǊŜέ 

üPhotos, photos, and more photos 

üPreferably photos of members in action 

ü If possible, scale photos to 200 x 283 pixels 

üEncourage committee/event chairs to make relative posts 

üLink to Club/District videos on YouTube  

üNo benefit to getting stale fish to market on time 

 

 


